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With thanks 8
X to the Heritage Lottery Fund, our project partners and most gf@dimmunity Science volunteers!

Executive summary

In the second year of delivery Community Science has achieved a potential audience reach of over 2 million
including radio, print and online coveragebringing the project total to over 11.5 million people.

We have engaged 342 named volunteers, includid® retention of volunteers from 201&ho have
dedicated5,571volunteer hours; the equivalent of 796 days andore than 3FRull-Time Equivalentroles) to
Community Science

11,445 Opportunistic Monitoring postcards were distributed at 154 engagement events and static locations,
including 4 weatherproof leaflet holders in visitor hotspot car parks. We receivedrét@4ds this year, more
than double the number received in 2015, yielding a 10% response rate, which is towards the upper limit of
return rates cited by other citizen science proje@@serall digital data collection methods (iRecord; web form
and smartphoe app) were more popular than paper alternatives, accounting for 72% of records submitted in
2016.

Spring 2017 will see the staggered launch of new Opportunitialés and Wartshhd TargeteqTails of the
Uplands)Surveys, designed by Stockholm Enwinent Institute. The new surveys will not only add to the suite
of moorland monitoring evidencing the impact of climate change on the moorlands of the South Pennine
Moors Special Area of Conservatipthey will also attract new interest groups and proviggditional
engagement opportunities for existing and new Community Scientists.

During 2016 we trained 448 volunteers in ecological survey technics during 38 Targeted Monitoring survey
sessions including: Bumblebee surveyghagnummoss surveys (whichhtough trial and error had improved
through2 dziT Hnamc O | yR ( KBuls, de@ds Nl EavgsSie nawdzdlld Srietwork of 37
Community Science transects, 7 of which were set up in 2016, to monitor bumblebees and buds, berries and
leaves.

We have extended the network of environmental monitoring sites to the sou#st and plan to install the

remaining three EM sites in 201The annual vegetation monitoring campaign was completed across sites and
Community Science EM volunteers and sites wegefindzZRSR Ay GKS GARSNI a22NJ F2NJ (K!
routine water-table monitoringcampaign for the first timeRoutine monitoring continuedcross sites

through-out the year By the end of the 2016 vegetation monitoring campaign we had 51 individualedeM

volunteers, with an average of 13 per site.

Looking forward the coming yeare will continue tofocus on recruiting, training and supporting a team of
volunteer Project Assistants who will become increasingly involved in project delivery. Welsaideatified

a range of potential collaborations and engagement opportunities with external organisations and volunteer
groupsas well as continuing to work with existing partners and partnerships.

Ensuring the legacy of Community Science and contideédery of its outcomes beyond 2018, including
ongoing volunteer recruitment and facilitation of sustainable volunteer journeys, is the Project Boards main
priority over the coming years and will be supported by continuation planning in spring 2017.



Communicating Community Science

In the second year of delivery the Community Science team have continued to engage new
audiences from day visitors to local communities, including groups and individuals to whom the
opportunity to access green space, expltre greatoutdoors and learn new scientific monitoring

skills would otherwise have been elusiVéhilst reaching new audiences is importasd too is

supporting and maintaining the interest of those already engaged in the project. Through the launch
of new monitoring surveys and flexibility of our varied volunteer roles providedexisting
volunteerswith opportunities to expand their skills and knowledge to new aéésivr hone their

skills and share their experience with others.

Having developedur volunteer strategy and recruitment process we have increasingly engaged
volunteers in communication and engagement tasks including representing the Moors for the Future
Partnership through Community Science at public evelgsn 2015 our engagement eveplanning

has been both practive and reactive, and has included an eclectic range of public and private
events.

Building on our learning from last year we have mostly targeted small to medium local events

including A British Science Association denstration dayduring whichwe introduced the work we

do to 90 students at New Mills Secondary Sclibigure 1below) with the ReakDistrict National
Park Authority (PDNPAl.earning and
Discoverjteam;

Figurel: We continue to ollaborate with other
PDNPA teams and external organisations to
make the most out of engagement events like
the British Science Association demonstration
at New Mills Secondary School with the PBN
Learning and Discovery team.

& lwés a great success and
the students enjoyed it
hugely- | had many of them

talking to me about it

ah Eastern Moqrs Pgrtnersphied Take the Lead eyent afterwards and saying how
aimed at engaging with dog walkers and promoting
environmental responsible behaviogmas dog walkers

they had never realised the

often walkthe same routes they are great potential importance and role of moss
Community Science recorders; Bogtastic (family which was fantastic ashey
moorland fun day)into the Bue Natural Environment K | IQ N£ I £ f & u | rl S )f

Research Council (NERC) conference in partnership

with Manchester UniversityBurton Open Gardens; Lorna- Teacher
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Nature Connections festival anillage Countrypays amongst otherPresenting display stands at
18 events gave us the opportunity talk to over 3000 people fage-face. In addition Community
Science gave 19 talks to over 43fbple including a Geography éviel Conference field trign Eco
Science event; Walking groups and Calder@alenciQ &  LJdkiwalk. These events give @s
platform to introduce Community Science to

new audiences in a more targeted manner and

have inspired several people to become

volunteers.

Figure2: Community Science talks, guided walks and
taster sessions continued to engagew audiences:
here out on Snake summit with Blniversityof the 3rd
Age (U3A) group.

As well as local events we also continued to

showcase Community Science at national and international confererioeseasing our audience
reach among environmental pfessionad and sharing best practice at tHeCN Peatland

Conference, UK National Park Educators Conference and EUROPARC conference (added value
funding from EU LIFE funded MoorLIFE2020 prpgavhichCommunity Science was presented as
acasestudyini KS W2 S | NB +#2fdzyiSSNEQ ¢2N] aKz2LID

In total throughout 2016 we actively attended 42 engagement events with aneng# reach of
over 3750 people. When combined with faimeface engagement from 2015 we have now
presented at nearly 80 events with an audierreach of well over 5000 people.

Figure3: Local events such as Burton Open Gardens in July provide a perfect opportunity to introduce potential
Community Scientists to moorland wildlife and the importance of moorland conseiwvat



2015 launched the Community Science faggaphy competitionjnviting photography entries
RSLIOGAY3T Waz22NI YR YR 2AfREATSQ FNBY G(GKS ! Y® C
competition welcomed 130 entries from Scotland to Surrey, ynainwhom had not previously
engagedvith Community Science. Paul Han (Photographer whose signed photography book was
donated as part of the first prize) and KalacRae (Wildlife Kate) judged a shortlist of 25
outstanding photos and selected 4 runness and 1 winnerln 2016 we took the show on the road
and displayed the shortlisted and winning images at 9 venues includitade(below lef) and

Castlebn Peak District National Pavlsitor centres, Bakewell Tourist Information Centre,
Huddersfield Utiversity and Long Eaton Librari&ccbsall Woodland Discovery Cent{8heffield,
Heptonstall museum and Oldham Galleryith the exhibition spending at least two weekseaich
location and featuring in event and exhibition programmiég(re 4below rght).

Exhibitions
and Evnts

April - October 207

Figure4: Our Community Science exhibition of 2015 photography competition winners was included in Heptonstall
Museum and Gallery Oldham programmesroadening our audience reach and
generating positive feedback.

Follawing on from the success G@ommunity Sciené@a T A NA&
photography competitiorin 2015we aim to make this an annual
SOSYlid hdz2NJ wnmc t K202 [/ 2YLISGACD
attracted over 700 entries from 1748ople.Whilst only images

taken in theUK were allowed we were delighted with the broad
audience reach and appeal of our competitiovith numerous

entries from outside the UK2016 also saw the addition on& | 3 S n
and undefrategory to increase our engagement with younger
people and esserdlly running two competitions in one.

Prizesof the value of £230 were very kindly dondtbygardenature
& Harrison Camera@-igure Sight). The compttion closed on New
. SENDRa 9@S |y Rasig 2005KatedviacRe (daRifEeS R
Kate) whose continued support is appreciated

Figure5: Our Community Scienc

To increase engagement and audience reach the winning images photography competition has
become an annual event and a
highlight of our engagement
calendar.


http://gardenature.co.uk/
http://www.harrisoncameras.co.uk/
http://www.wildlifekate.co.uk/
http://www.wildlifekate.co.uk/

and aselectionahe shortf A 230 FNBY GKA& &8SFNRA O2YLISGAGAZ2Y GA
Summer 2017 at a range of venues.

As in the previous year exposure at engagement events generated significant media coverage and PR
opportunitieswith articles in external puicationsincluding:a casestudy in the Europarc

CSRSNI A 2W0 NP WS @NIB IR K NB Figure Bb§lowleft) which is distributed to

over 0 international organisations; 4 page spread over 2 separate articles in the Mammal

Socigl & Q Wa I Y Y lwhichbbe&aheéd Qver 800 of their membeFidure éelow centrg and he

winning image of last ye@ photography competition took pride of place on the front cover of the

WI NRPdzyR { I RRf S¢ 2 NI KFigare @bdloWfgad)A RSQ Y I I+ T AyS o

“%addlevorth

Mountain i ") 9 LAY

Hares
in the Peak District and South Pennines

for the Natura 2000 Communications Award!

Figure6: Spreading thewvord internationally, nationally and locally through articles in the EURPARC Federati
journal, Mammal Society and Around Saddleworth & Tameside newsletters.

This yeame achieved a potentiaudiencereach 0f2,074,13%hrough 53 articlesincluding37
online, 10 printand 8 radigpieces 19 of these
articles were sparked by our photography
competitions whichhave proved ta popular
hook for attracting wider radia interest in the
project. Althoughhisé S| NDa YSRA

GThe voluntary work has been
really enjoyable but also a very

ist 2 6 SNJ G K I ghhidhwas & & SE useful way of meeting contacts
significantly boosted by an appearance on andSaaSyuAlt SELISNR S y (
Countryfileconeof G KS . ./ Qa

L Adrian, Community Science
programmes) it brings total coverage
achieved in Phase Il of Comnity Science to volunteer & now member of staff
a potentialaudience reach of over 11.5 for MFFP & National Trust.

million peoplec far exceeding the 10,000
annual target.

The quality and quantity of material on the Community Science webpages on the Moors for the
Cdzii dzZNB t I NI y Sithdviiviy indeoasforth&dudieloiidy. 8k/cdmmunityscience) continues
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http://www.moorsforthefuture.org.uk/community-science

to improvewith a view to supporting lorerm project sustainabilitg, providing context,
instructions and supporting material for condirgy our Opportunistic, Targeted and Environmental
Monitoring as well as information about our volunteer project assistant roles and how to apply.

Having developed our web presence in 2015 we continue to have a growing online community. We
have attracted #99* MoorCitizens on social media through Twitter (807), Facebook (552),
Instagram (112), Pinterest (21) and Flickr¢(4B2 of which joined us in 2016. *As undoubtedly some
individuals will be represented more than once this figure is likely to beld shgrestimate.

Througlout 2016436tweets (more than one per day throughut the caurse of the year) attracted
3694 profile visits,742retweetsand 240mentions, resulting i210,000 impressions (number of
times tweets were loaded onto user pagesin 11% increase from 2015.

2016enjoyed a combined audience reach of Facebook and Tvaft284,907 based on
impressions, ad subsequent engagement of 9,4iders.

On Facebook 26@ostshad a total user of reach of 114,981 (more than double that o62®dith an
average of 1mnique users engaged da{lyp from 11 in 2015)

In October 2015 we launched af@munity Science blog whidenerated 1343 Blogger page views

in the last three monthef that year. This increased to 4,875 by the end of 2Qfh6arly double the
target of 50 page views per weeks well as Community Science created content, guest and external
blogsin 2016included:

T 59Cw! RIGF GSIFYQa . A3 SghagnunsuReldtrainlpga & T2 2 6A Y
https://defradigital.blog.gov.uk/2016/10/18/bidpogblog-post/;

1 A Volunteer view: Guest blog post by Community Science volunteer Mollie (05/12/2016):
http://moorcitizens.blogspot.co.uk/search?updatedin=201601-01T00:00:00
08:00&updatedmax=201701-01T00:00:0808:00&maxresults=18

1 Bumblebee survey Edale transect 1A guest blog post by Community Science work
experience student lzzy (29/06/2016).

91 Dunwood Park Nordic Walkeltsttps://www.facebook.com/dunwoodparknordicwalkers

In an attempt to create aonline platform for volunteers to talk to each other, provide support or
plan field visits we launched an online forum in 2016
as highlighted in the project deliverables. Despite staff
advertising this and generating content there was no
interest from volinteers. Having tried this approach

we willtry alternative platformsn 2017 including
Faceboolgroup.

Our newsletterCommunity Scientist, has gone from
strength to strength sincestlaunch in 2015 with 1000
subscriptiondor the latest issue, of which4%
openedthe Newsletter and 17% clicked on linkshas
proved a good way of feeding back short updates on
our survey results, which is widely recognised as a key

8 Figure7: Christmas edition of Community Scientist


https://defradigital.blog.gov.uk/2016/10/18/big-bog-blog-post/
http://moorcitizens.blogspot.co.uk/search?updated-min=2016-01-01T00:00:00-08:00&updated-max=2017-01-01T00:00:00-08:00&max-results=18
http://moorcitizens.blogspot.co.uk/search?updated-min=2016-01-01T00:00:00-08:00&updated-max=2017-01-01T00:00:00-08:00&max-results=18
https://www.facebook.com/dunwoodparknordicwalkers

































































































