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With thanks ȣ   
Χ to the Heritage Lottery Fund, our project partners and most of all, Community Science volunteers!  

Executive summary  
 

In the second year of delivery Community Science has achieved a potential audience reach of over 2 million 

including radio, print and online coverage ς bringing the project total to over 11.5 million people. 

We have engaged 342 named volunteers, including 13% retention of volunteers from 2015, who have 

dedicated 5,571 volunteer hours ς the equivalent of 796 days and more than 3 Full-Time Equivalent roles) to 

Community Science.  

11,445 Opportunistic Monitoring postcards were distributed at 154 engagement events and static locations, 

including 4 weatherproof leaflet holders in visitor hotspot car parks. We received 1124 records this year, more 

than double the number received in 2015, yielding a 10% response rate, which is towards the upper limit of 

return rates cited by other citizen science projects. Overall digital data collection methods (iRecord; web form 

and smartphone app) were more popular than paper alternatives, accounting for 72% of records submitted in 

2016.  

Spring 2017 will see the staggered launch of new Opportunistic (Scales and Warts) and Targeted (Tails of the 

Uplands) Surveys, designed by Stockholm Environment Institute. The new surveys will not only add to the suite 

of moorland monitoring evidencing the impact of climate change on the moorlands of the South Pennine 

Moors Special Area of Conservation ς they will also attract new interest groups and provide additional 

engagement opportunities for existing and new Community Scientists.  

During 2016 we trained 448 volunteers in ecological survey technics during 38 Targeted Monitoring survey 

sessions including: Bumblebee surveys; Sphagnum moss surveys (which, through trial and error had improved 

through-ƻǳǘ нлмсύ ŀƴŘ ǘƘƛǎ ȅŜŀǊΩǎ ƴŜǿ ǎǳǊǾŜȅ ς Buds, berries and leaves. We now have a network of 37 

Community Science transects, 7 of which were set up in 2016, to monitor bumblebees and buds, berries and 

leaves.  

We have extended the network of environmental monitoring sites to the south west and plan to install the 

remaining three EM sites in 2017. The annual vegetation monitoring campaign was completed across sites and 

Community Science EM volunteers and sites were inŎƭǳŘŜŘ ƛƴ ǘƘŜ ǿƛŘŜǊ aƻƻǊ ŦƻǊ ǘƘŜ CǳǘǳǊŜ tŀǊǘƴŜǊǎƘƛǇΩǎ 

routine water-table monitoring campaign for the first time. Routine monitoring continued across sites 

through-out the year. By the end of the 2016 vegetation monitoring campaign we had 51 individual, active EM 

volunteers, with an average of 13 per site. 

Looking forward the coming year we will continue to focus on recruiting, training and supporting a team of 

volunteer Project Assistants who will become increasingly involved in project delivery. We have also identified 

a range of potential collaborations and engagement opportunities with external organisations and volunteer 

groups as well as continuing to work with existing partners and partnerships.   

Ensuring the legacy of Community Science and continued delivery of its outcomes beyond 2018, including 

ongoing volunteer recruitment and facilitation of sustainable volunteer journeys, is the Project Boards main 

priority over the coming years and will be supported by continuation planning in spring 2017.  
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Communicating Community Science  
 

In the second year of delivery the Community Science team have continued to engage new 

audiences from day visitors to local communities, including groups and individuals to whom the 

opportunity to access green space, explore the great outdoors and learn new scientific monitoring 

skills would otherwise have been elusive. Whilst reaching new audiences is important, so too is 

supporting and maintaining the interest of those already engaged in the project. Through the launch 

of new monitoring surveys and flexibility of our varied volunteer roles, we provided existing 

volunteers with opportunities to expand their skills and knowledge to new activities or hone their 

skills and share their experience with others.   

Having developed our volunteer strategy and recruitment process we have increasingly engaged 

volunteers in communication and engagement tasks including representing the Moors for the Future 

Partnership through Community Science at public events. As in 2015 our engagement event planning 

has been both pro-active and reactive, and has included an eclectic range of public and private 

events.  

Building on our learning from last year we have mostly targeted small to medium local events 

including: A British Science Association demonstration day during which we introduced the work we 

do to 90 students at New Mills Secondary School (Figure 1 below) with the Peak District National 

Park Authority (PDNPA) Learning and 

Discovery team;  

 

Figure 1: We continue to collaborate with other 
PDNPA teams and external organisations to 
make the most out of engagement events like 
the British Science Association demonstration 
at New Mills Secondary School with the PDNPA 
Learning and Discovery team. 

 

an Eastern Moors Partnership led Take the Lead event 

aimed at engaging with dog walkers and promoting 

environmental responsible behaviour ς as dog walkers 

often walk the same routes they are great potential 

Community Science recorders; Bogtastic (family 

moorland fun day); Into the Blue Natural Environment 

Research Council (NERC) conference in partnership 

with Manchester University; Burton Open Gardens; 

άLǘ was a great success and 

the students enjoyed it 

hugely - I had many of them 

talking to me about it 

afterwards and saying how 

they had never realised the 

importance and role of moss 

which was fantastic as they 

ƘŀŘ ǊŜŀƭƭȅ ǘŀƪŜƴ ƛǘ ŀƭƭ ƛƴΦέ 

Lorna - Teacher   
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Nature Connections festival and village Country Days amongst others. Presenting display stands at 

18 events gave us the opportunity to talk to over 3000 people face-to-face. In addition Community 

Science gave 19 talks to over 430 people including a Geography A Level Conference field trip; an Eco-

Science event; Walking groups and Calderdale CouncilΩǎ ǇǳōƭƛŎ ²ildwalk. These events give us a 

platform to introduce Community Science to 

new audiences in a more targeted manner and 

have inspired several people to become 

volunteers.  

 

Figure 2: Community Science talks, guided walks and 
taster sessions continued to engage new audiences: 

here out on Snake summit with a University of the 3rd 
Age (U3A) group. 

 

As well as local events we also continued to 

showcase Community Science at national and international conferences ς increasing our audience 

reach among environmental professionals and sharing best practice at the IUCN Peatland 

Conference, UK National Park Educators Conference and EUROPARC conference (added value 

funding from EU LIFE funded MoorLIFE2020 project) at which Community Science was presented as 

a case-study in ǘƘŜ Ψ²Ŝ ŀǊŜ ±ƻƭǳƴǘŜŜǊǎΩ ǿƻǊƪǎƘƻǇΦ 

In total through-out 2016 we actively attended 42 engagement events with an audience reach of 

over 3750 people. When combined with face-to-face engagement from 2015 we have now 

presented at nearly 80 events with an audience reach of well over 5000 people.  

 

Figure 3: Local events such as Burton Open Gardens in July provide a perfect opportunity to introduce potential 
Community Scientists to moorland wildlife and the importance of moorland conservation. 
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2015 launched the Community Science photography competition, inviting photography entries 

ŘŜǇƛŎǘƛƴƎ ΨaƻƻǊƭŀƴŘ ŀƴŘ ²ƛƭŘƭƛŦŜΩ ŦǊƻƳ ǘƘŜ ¦YΦ CƻƭƭƻǿƛƴƎ ƛƴǘŜǊƴŀƭ ŀƴŘ ŜȄǘŜǊƴŀƭ ƻƴƭƛƴŜ ǇǳōƭƛŎƛǘȅ ǘƘŜ 

competition welcomed 130 entries from Scotland to Surrey, many of whom had not previously 

engaged with Community Science. Paul Hobson (Photographer whose signed photography book was 

donated as part of the first prize) and Kate MacRae (Wildlife Kate) judged a shortlist of 25 

outstanding photos and selected 4 runners up and 1 winner. In 2016 we took the show on the road 

and displayed the shortlisted and winning images at 9 venues including: Edale (below left) and 

Castleton Peak District National Park visitor centres, Bakewell Tourist Information Centre, 

Huddersfield University and Long Eaton Libraries, Ecclesall Woodland Discovery Centre (Sheffield), 

Heptonstall museum and Oldham Gallery ς with the exhibition spending at least two weeks at each 

location and featuring in event and exhibition programmes (Figure 4 below right).   

 

Figure 4: Our Community Science exhibition of 2015 photography competition winners was included in Heptonstall 
Museum and Gallery Oldham programmes ς broadening our audience reach and 
generating positive feedback. 

 

Following on from the success of Community ScienceΩǎ ŦƛǊǎǘ 

photography competition in 2015 we aim to make this an annual 

ŜǾŜƴǘΦ hǳǊ нлмс tƘƻǘƻ /ƻƳǇŜǘƛǘƛƻƴ ǘƛǘƭŜŘ Ψ²ŀǘŜǊ ƛƴ ǘƘŜ ¦ǇƭŀƴŘǎΩ 

attracted over 700 entries from 179 people. Whilst only images 

taken in the UK were allowed we were delighted with the broad 

audience reach and appeal of our competition, with numerous 

entries from outside the UK. 2016 also saw the addition of an ΨŀƎŜмр 

and underΩ category to increase our engagement with younger 

people and essentially running two competitions in one.    

Prizes of the value of £230 were very kindly donated by gardenature 

& Harrison Cameras (Figure 5 right). The competition closed on New 

¸ŜŀǊΩǎ 9ǾŜ ŀƴŘ ǿƛƭƭ ōŜ ƧǳŘƎŜŘ ōȅ, as in 2015, Kate MacRae (Wildlife 

Kate) whose continued support is appreciated.     

To increase engagement and audience reach the winning images 
Figure 5: Our Community Science 
photography competition has 
become an annual event and a 
highlight of our engagement 
calendar. 

http://gardenature.co.uk/
http://www.harrisoncameras.co.uk/
http://www.wildlifekate.co.uk/
http://www.wildlifekate.co.uk/
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and a selection of the short-ƭƛǎǘ ŦǊƻƳ ǘƘƛǎ ȅŜŀǊΩǎ ŎƻƳǇŜǘƛǘƛƻƴ ǿƛƭƭ ōŜ ǇǊŜǇŀǊŜŘ ŦƻǊ ŀ ǊƻŀŘǎƘƻǿ ƛƴ 

Summer 2017 at a range of venues.  

As in the previous year exposure at engagement events generated significant media coverage and PR 

opportunities with articles in external publications including: a case-study in the Europarc 

CŜŘŜǊŀǘƛƻƴΩǎ WƻǳǊƴŀƭ ς ΨtǊƻǘŜŎǘŜŘ !ǊŜŀǎ Lƴ-ǎƛƎƘǘΩ ό±ƻƭΦ тύ όFigure 6 below left) which is distributed to 

over 500 international organisations; a 4 page spread over 2 separate articles in the Mammal 

SocieǘȅΩǎ ΨaŀƳƳŀƭ bŜǿǎΩ which reached over 800 of their members (Figure 6 below centre) and the 

winning image of last yearΩs photography competition took pride of place on the front cover of the 

Ψ!ǊƻǳƴŘ {ŀŘŘƭŜǿƻǊǘƘ ϧ ¢ŀƳŜǎƛŘŜΩ ƳŀƎŀȊƛƴŜ όFigure 6 below right).  

 

This year we achieved a potential audience reach of 2,074,139 through 53 articles including 37 

online, 10 print and 8 radio pieces. 19 of these 

articles were sparked by our photography 

competitions which have proved to a popular 

hook for attracting wider media interest in the 

project. Although this ȅŜŀǊΩǎ ƳŜŘƛŀ ŎƻǾŜǊŀƎŜ 

is ƭƻǿŜǊ ǘƘŀƴ ƭŀǎǘ ȅŜŀǊΩǎ (which was 

significantly boosted by an appearance on 

Countryfile ς one oŦ ǘƘŜ ../Ωǎ Ƴƻǎǘ ǿŀǘŎƘŜŘ 

programmes), it brings total coverage 

achieved in Phase II of Community Science to 

a potential audience reach of over 11.5 

million people ς far exceeding the 10,000 

annual target.  

The quality and quantity of material on the Community Science webpages on the Moors for the 

CǳǘǳǊŜ tŀǊǘƴŜǊǎƘƛǇΩǎ ǿŜōǎƛǘŜ όhttp://www.moorsforthefuture.org.uk/community-science ) continues 

άThe voluntary work has been 
really enjoyable but also a very 
useful way of meeting contacts 
and ŜǎǎŜƴǘƛŀƭ ŜȄǇŜǊƛŜƴŎŜΦέ  

Adrian, Community Science 
volunteer & now member of staff 
for MFFP & National Trust. 

Figure 6: Spreading the word internationally, nationally and locally through articles in the EURPARC Federation 
journal, Mammal Society and Around Saddleworth & Tameside newsletters. 

http://www.moorsforthefuture.org.uk/community-science
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to improve with a view to supporting long-term project sustainability ς providing context, 

instructions and supporting material for conducting our Opportunistic, Targeted and Environmental 

Monitoring as well as information about our volunteer project assistant roles and how to apply.  

Having developed our web presence in 2015 we continue to have a growing online community. We 

have attracted 1499* MoorCitizens on social media through Twitter (807), Facebook (552), 

Instagram (112), Pinterest (21) and Flickr (7) ς 482 of which joined us in 2016. *As undoubtedly some 

individuals will be represented more than once this figure is likely to be a slight overestimate.   

Throughout 2016 436 tweets (more than one per day through-out the course of the year) attracted 

3694 profile visits, 742 retweets and 240 mentions, resulting in 210,000 impressions (number of 

times tweets were loaded onto user pages) ς an 11% increase from 2015.  

2016 enjoyed a combined audience reach of Facebook and Twitter of 234,907, based on 

impressions, and subsequent engagement of 9,479 users.  

On Facebook 263 posts had a total user of reach of 114,981 (more than double that of 2015) with an 

average of 15 unique users engaged daily (up from 11 in 2015).   

In October 2015 we launched a Community Science blog which generated 1343 Blogger page views 

in the last three months of that year. This increased to 4,875 by the end of 2016 ς nearly double the 

target of 50 page views per week. As well as Community Science created content, guest and external 

blogs in 2016 included: 

¶ 59Cw! Řŀǘŀ ǘŜŀƳΩǎ .ƛƎ .ƻƎ .ƭƻƎ Ǉƻǎǘ ŦƻƭƭƻǿƛƴƎ ŀ ŘŀȅΩǎ Sphagnum survey training: 

https://defradigital.blog.gov.uk/2016/10/18/big-bog-blog-post/ ; 

¶ A Volunteer view: Guest blog post by Community Science volunteer Mollie (05/12/2016): 

http://moorcitizens.blogspot.co.uk/search?updated-min=2016-01-01T00:00:00-

08:00&updated-max=2017-01-01T00:00:00-08:00&max-results=18 ; 

¶ Bumblebee survey ς Edale transect 1: A guest blog post by Community Science work 

experience student Izzy (29/06/2016). 

¶ Dunwood Park Nordic Walkers: https://www.facebook.com/dunwoodparknordicwalkers  

In an attempt to create an online platform for volunteers to talk to each other, provide support or 

plan field visits we launched an online forum in 2016 

as highlighted in the project deliverables. Despite staff 

advertising this and generating content there was no 

interest from volunteers. Having tried this approach 

we will try alternative platforms in 2017 including a 

Facebook group.  

Our newsletter, Community Scientist, has gone from 

strength to strength since its launch in 2015 with 1000 

subscriptions for the latest issue, of which 44% 

opened the Newsletter and 17% clicked on links. It has 

proved a good way of feeding back short updates on 

our survey results, which is widely recognised as a key 

Figure 7: Christmas edition of Community Scientist. 

https://defradigital.blog.gov.uk/2016/10/18/big-bog-blog-post/
http://moorcitizens.blogspot.co.uk/search?updated-min=2016-01-01T00:00:00-08:00&updated-max=2017-01-01T00:00:00-08:00&max-results=18
http://moorcitizens.blogspot.co.uk/search?updated-min=2016-01-01T00:00:00-08:00&updated-max=2017-01-01T00:00:00-08:00&max-results=18
https://www.facebook.com/dunwoodparknordicwalkers

































































